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PinkKisses®

Dianthus



The green (plant) industry says
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What the industry means
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What we find is this



So what´s the problem?
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From product to brand
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Pink Kisses is a perennial
(garden) carnation

Rational

First tests

Positioning
Identity

Sales & 
communication

Build
experience

Build a 
reputation

Pink Kisses is a 
multiseasonal appeal
for giving and admiring

Emotional



Google result
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How our journey started
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Selecta Carnation Expertise
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Production

since 1950

Breeding

since 1960



Carnation breeding goals

ideal production characteristics 
 easy to propagate

 little energy and temperature requirements

 strong branching

 very rich flowering

 early flowering and long flower periods

„Wow” factor
 eye-catching flowers

improve image of carnations
 new flower shape

 more usage possibilities 

 scent

 hardiness 
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Problem of identifying genetic
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The Skill – Luck - Continuum

Question: How did you

drive Pink Kisses to a 

success??

Competition
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Positioning

Usage

EmotionProduction

Impulse



Producers‘ favourite
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Excellent
production

performance

Ideal for
transport

Quality
Young 
plants



Branding / Identity
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2014 20162013



Packaging
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Promotion / Seeding
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Exhibition history

2013 20142012

20162015



Meeting the consumer – online
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Cooperation

with

Landgard



Meeting the consumer – DIY videos



Meeting the consumer – DIY blogger
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Meeting the consumer - offline
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Thank you and ….


