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The Product



• Story at retail

• From US Blanket 
Approach to 
Local Approach 
for European 
Markets

The Challenge



• Pilot Project: Germany
• 3 year approach

Year 1: 
Awareness to Retailer

Year 2: 
Brand development with Retailer

Year 3: 
Approach consumers via garden 
centres

• Partners: German SunPatiens
distributors, VDG, Haymarket

The Approach



Year 1
• Sampling
• Garden Centre 

Competition
• Trade Advertising
• Landscape Displays

The Marketing Mix



Year 2 – add in:
• Trade Shows
• Advertorials & 

Testimonials
• Point of Sale Material
• TASPO Award 
• In-store promotions

The Marketing Mix



Year 3 – add in:
• Videos
• Advertorials 

Consumer Magazines
• www.SunPatiens.eu

The Marketing Mix

http://www.sunpatiens.eu/


Video



SunPatiens
in Store!

The Result


